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Tobacco-Settlement: New
Legislation-DeGette Bill
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To increase the legal age of smoking from 18 to 21.

IN THE HOUSE OF REPRESENTATIVES

BEFTEMBEE 23, 1997

Ma. DEGETTE introduced the following hill; whieh was referred to the
Comumittee on Commerce :

A BILL

To increase the legal age of smoking from 18 to 21.

1 Be it enacted by the Senate and House of Eepresenta-
2 tiwas of the United States of America in Congress assembled,
3 BECTION 1. SHORT 'rn'LE.

4 This Act may be cited as the “Tobacco-Free Youth
5 Act”.

6 SEC. 2. INCREASE IN LEGAL AGE OF SMORING.

7 Section 1926 of the Public Health Service Aet (42
8

9

U.S.C. 3002-26) is amended by striking “under the age

of 18” each place it occurs and inserting ‘“‘under the age
10 of 217
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SEC. 8. EFFECTIVE DATE.

The amendments made by section 2 shall take effect
with respect to the first fiscal yesr beginning after the
date of the enastment of this Act, except that in. the case
of a State the legislature of which does not convene a regu-
lar session in such fiscal year or the next fiscal year, such
amendments shall take effect with respect to the third fis-

cal year beginning after such date.
o
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US Representative

1400 Glenarm Place, Suite 202

Diana DeGette Denver, Colorado 80202
i i istrict of Colorado 1404 Longworth House Office Building
First Congressional Distri ngworth Hose O e 060,
FOR IMMEDIATE RELEASE: May 20, 1998 CONTACT: JAMIN SPITZER
(202) 225-4431

Raise the Smoking Age to Twenty One
When fhe State of Minmesota negotiaied a large out-of-court settlement the tobacco industry, Minnesots Attorney Generzl Hubert
“Skip” Humphrey created new momentum for stronger pational actioh to protect all American children from tobacco. This new
momentum should include ap inersase in the age for tobacco product sales from eighteen to twenty-one.

If we really want to prevent our kids from gmoking and fmprove public health, yaising the purchase age for tobacco proclucts to
twenty-one is an easy, no-cost and simple step. By raising the age, we can shield more kids from addictive tobacco
experimentation and save society billions in long-term health care costs.

According to the Centers for Disease Control, the trensition from experitnental smoker to addicted gmoker occurs most frequently
between tha ages of eighteen and twenty-one. Our kids deserve the chance to make it through these formative years without a
sanctioned cigarette dapgling from their fingers. By raising the ags for tobaceo product sales to twenty-one, We can. (1) further
restrict the tobacco industry’s ability to target advertising deliberately at teens; (2) fegally protect the equally vaulnerable
population of youths between ages eighieen and twenty-one; end (3) more effectively enforce age restrictions by treating tobacco
as seriously as aleohol.

Instead of redusing teen smoking and stopping teen-oriented advertising now; the tobacco industry holds our children like
hostages in the tobacco debate. Raising the legal age will squash their ransor demands by paving the way for new resticiions on
tobacco solicitations and sponsorships an college campuses and at events with under twenty-one zudijences, We can
constitutionally protect all teens from being the target of unserupulows advertising by Big Tobacco and reduce addictions. Tn

addition, raising the age will make it harder for young children to purchase tobacco products.

Focusing our attention only on children younger than eighteen will turn the tobacco companies into a pack of walves waiting for
the 186h birthdays of our nation’s youth. To avoid this unintended consequence, we should rajse the tobacco purchase age to
twenty-one. On any newsstand, tobacco advertisements dominate hip magazines like Rolling Stone and Sports Nlustrated. The
tgbacco cornpanies know their profits depend on the aggressive seduction of these readers, most of whom are college-aged kids.
To reach that same andience, R.J. Reynolds (through its parent company RJR Nabisco) also distributes free cigarettes and Camel
paraphernalia at college~age hang outs tirough its “Camel Club” program in most cities. Since 1970, the tobasco industry’s
targeted teen/callege age promotional campaigns have increased from 12 to 78 percent of their advertising budgst, according 1o 2n
analysis from the Centers for Disease Control.

Altough it was quite contraversial at tha time, few now question the wisdom of raising the drinking age. Many of the same
arguments made against raising the drinking age will surely be resuryectad for this debate. Yet in the dozen years sinca the
dtinking age was raised, drinking among high school students has declined 30 percent and alcohol-related traffic deaths have
dropped 13 percent. Nearly 16,000 lives have been saved, according to Mothers Against Drunk Driving. A comparablie reduction
in tobacco use would save 120,000 kids lives.

By treating tobacco like alcohol, we can expect the same dramatic results. Relylng on the already established alcohol gate

keepers, new licensing revocationa and procedures, along with stiff fines far merchans violators will make it more difficult for
anyonc under twanty-one to buy tobacco.

“We do not market our products to pecple under the Bge of twenty-one,” Steven Goldstone, CEQ of RIR Nabisco, told Congress
under oath in January. This comes afier years of RIR s aggressive markating of Joe Camel as the next Bugs Bunny to thirteen
year-olds, Congress and the Ametican public have no reason to rely on Mr. Goldstone™s good faith. Instead, we can take the
power and momentumn further out of Goldstone’s hands by raising the age for tobacco product sales ts twenty=one. The human
and economic losses of doing anything less are simply unconscionebls.

Diana De(Gette is a first term Congresswomadn from Denver.

A photo of Congresswoman DeGette (didpheto,pg) can be downloaded at http://www.house.gov/degette/dldphoto.html
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COSPONSOR THE TOBACGO-FREE YOUTH ACT

Dear Colleague,

o

Overmalastseveralmontﬁ&wehavewimssedmmrdinuychaqgéin
attitude from the tobacco industry about the lethal consequences of tobacco use. U.S.
tobacco companies are no longer hiding from the truth thai tobacco is deadly; they have
admitted that the American people deserve compenzation for the health problems they
have suffered because of tobaeco; and they have evet encouraged the U.S. Congress to
respond with financial penalties on the industry.

But before we thank U.S. tobacco companies for their good will, lét us ot forget
that they have a bottom line and that it will only be satisficd by the addiction of new,
young smokers. Regardless of how clever Congress is in its efforti'to reduce youth
smoking, the industry will become even more clever in its efforts to, dance ‘around the
{aw. Tobacco companies knaow that minors under the age of 21 are particularly
susceptible to messages enco ing tobacco use. That is why RIR has invested millions
in its Camel Club Program in places like Cleveland, Ohio to get college-age kids hooked
on Camels. (See reverse) . .o

If we want to truly protect the lungsofourkids;thanwehavetobemore
agpressive than the industry. That is why we urge you to cosponsor the Tobacco-Free
Vouth Act which will increase from 18 to 21 the legal age for establishments to sell
tobacco products. The only way to probibit the industry from luring kids under 21 info
using their deadly product, is to make the sale of tobacco illegal for this age group- Please
contact Libby at x54431 if you have any questions or would like to cosponsot this bill.

PRSIYED OR RECTCLED FaFEN
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‘Raise the smoking age to 21
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Rep. DeGette wants to raise age
to 21 for buying tebacco products
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“The debate over federal tobacco

licy and

a ban on advertising to teens must also
include protections for the college-ape young
adults who are just as valnerable.’

Rep. DiAna DeGena, O-Colaraso
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